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Quote per Mezzo 2019 - 2020 - 2021
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Aziende della
Comunicazione
Unite

WA

mila € share mila € share var mila € share var
Stampa 684.929 7.8% 498.098 6.4% -27.3% 487.540 S5.7% -2,1%
Quotidiani” 328.005 3.7% 268.345 3.4% -18,2% 267.324 3.1% -0,4%
****** Periocici 356924 41 | 200753  2o%  356% | 22028 26%  -42%
| Televisone 3824033 434% | 3459429 442%  95% | 3752876 439%  85%
~ Rado seeoze  se% | sesses  S0%  -243% | 431947  50%  93%
| cinema  2sass  o0a% | ssso o  -saox | o171 omx  3sa%
"""" Esterna 394633 45% | 196070 25%  -508% | 21257 25%  77%
| DigtalAdv 3349000 380% | 3280300 419%  -21% | 3666438 429%  18%
"""" SV ccosios 0% | 783378 100%  -;mox | @SSe2zs

*Esclusa Rubricata
e di Servizio
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